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Dear Ms. Searcy:

I am writing to voice my strenuous opposition to the notion
that broadcast television stations dedicated to home shopping
programs should enjoy "must-carry" retransmission rights on
cable..

As I understand it, "must-carry" is premised in part on the
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diversity and community focus of local broadcasting. In my
view, twenty-four hour shopping networks--the on-air

equivalent of the Fuller Brush salesman--are more worthy of
public nuisance reqgulation than public interest protection.

A case in point is where I live--Ann Arbor, Michigan. For
years, this rapidly growing University community and its
rural environs sought a broadcast station that would provide
a local alternative to programming originating in Detroit or
Toledo. Unfortunately, the station assigned to our
community, Channel 31 Ann Arbor, airs only one hour of
locally-originated programming each week. The rest of the
time, the station carries the national feed of the Home
Shopping Network.

Twenty-four-hour sales pitches are a disservice to any local
community which is lacking in access to our country's limited
broadcasting spectrum. Accordingly, I don't believe that the
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networks free access to the cable market. If a shopping

network wants to transmit its signal on cable, let it
negotiate a leasing deal with the local cable operator.

Sincerely,
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